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FinTrack
Tracking innovation in financial services

About this product

Introducing FinTrack, GlobalData’s financial
innovations tracker.
Every month, FinTrack will showcase the latest innovations from financial providers
around the world.
Each innovation is assessed and rated on key criteria, providing you with valuable
insight.
FinTrack will help you to:

•
•
•

Keep up-to-date with the latest innovations from your competitors.
Develop cutting-edge product and channel strategies.
Identify the latest trends in the delivery of financial services.

FinTrack: the inside track on the latest financial
innovations.
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Consumer Payments

Airwallex launches borderless commercial Visa card

Airwallex has partnered with Visa to launch the Airwallex Borderless Card. This
credit card account offers multi-currency cross-border payment services targeted
at SMEs. Account holders can generate individual cards for their employees
instantly. Initially a physical card will be issued, but by Q2 2020 Airwallex plans
to issue virtual cards to digital wallets. Other features include single-use or
multiple-use cards that can be generated on demand. Corporate clients can use
Airwallex to pay suppliers in multiple currencies anywhere in the world, as well
as any recipients that accept Visa.
Is it original?
Multi-currency and virtual cards are nothing new. Companies like TransferWise and
Wirecard both offer multi-currency products, while virtual card issuing is becoming
increasingly common in online payments and digital wallets more generally.
Is it long-lasting?
The physical payment card will eventually become redundant as consumers become
increasingly accustomed to using their mobile phones for payments. For small businesses,
the ability to make payments in multiple currencies using on-demand virtual cards
provides great convenience. This card is set up to be more cost efficient than a similar
option from a bank, providing an additional reason for adoption by businesses.
Is it operationally game-changing for the provider?
This is a new business line for Airwallex, and will complement its existing revenue
streams. Since Airwallex already provides payment services for the corporate segment,
the new Borderless Card will give its customers a wider selection for their payment needs.

Will it significantly improve the user experience?
From the perspective of Airwallex customers, this account offers improved cost
effectiveness and convenience via on-demand issuing of cards for staff. Corporate credit
cards issued though a bank are generally quite costly, especially for SMEs. The Airwallex
model of one central account and on-demand sub-accounts represents a powerful and
attractive alternative.
Is it market-changing?
Airwallex’s service will definitely make an impact on the SME segment, offering real
advantages over traditional corporate cards and accounts.
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Brazilian central bank prepares new instant payment system

In an effort to modernize the payments landscape in Brazil, Banco Central
do Brasil is developing PIX, its own instant payment scheme. All financial
institutions licensed by the bank will take part in the project with their
combined 500,000 active customer accounts. Payment institutions not
licensed by the central bank will be able to participate in the scheme
through direct participants.
Is it original?
No. Many countries have instant payment systems either through government-backed
initiatives or (more rarely) through private initiatives. PIX is touted as being able to send
payments in real-time via mobile phone, online banking, ATMs, and QR codes – all of which
can be done by instant payment systems in other markets.
Is it long-lasting?
As consumers everywhere become increasingly comfortable with electronic payments,
instant payments will increasingly become the industry standard. This will start with P2P and
bill payments before evolving to in-store and online purchasing. With this initiative, Brazilian
consumers will become accustomed to the convenience of instant payments and will most
likely shift away from cash towards digital payments in the medium term.

Is it operationally game-changing for the provider?
The launch of PIX will place Brazil’s central bank at the center of the emerging instant
payments market. It will be able to make monetary and financial policy more efficient, as
well as bring other financial institutions into the PIX scheme.
Will it significantly improve the user experience?
Consumers are arguably the biggest winners, as fund transfers will become faster and more
convenient using PIX. The ability to pay using a variety of channels makes the PIX system
more broadly useful than other transaction methods. In a bid to drive uptake and usage, the
government will allow citizens and companies to pay federal taxes through PIX starting from
November 2020. Other uses – such as for social benefits and tax refunds – are planned.
Is it market-changing?
PIX will encourage the digitization of an economy that is still largely cash-oriented. As seen in
other markets, paying in real-time using PIX will slowly become the norm in Brazil.
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Insurance

Collective Benefits aims to cater for gig workers

Collective Benefits is a startup insurance specialist for freelance and
self-employed workers. It is based in the UK and was formed in 2019.
It targets the protection gap created by the gig economy, whereby
self-employed workers do not have access to the same rights – such as
sick pay, health insurance, and pensions – as normal employees.
Is it original?
Collective Benefits is still at a nascent stage, but is set to offer an original set of policies.
Its standout feature will be a platform that offers benefits that are tied to the worker,
not their employer. It also has bespoke options for companies employing gig workers.
Is it long-lasting?
Yes. The gig economy is a continually expanding sector. Companies such as Uber and
Deliveroo and websites such as TaskRabbit have led to a huge rise in people working by
the hour and for a range of companies. In the majority of cases they are not offered
basic benefits packages. This is a large gap in the market that will continue to grow.
Is it operationally game-changing for the provider?
Yes, as this will require a different approach to insurance. Current employee benefits
packages are arranged through the company and are normally quite rigid. The market
Collective Benefits is targeting will need extremely flexible, on-demand options for
workers, and that is what the company is proposing to offer.
Will it significantly improve the user experience?
Yes. Working in the gig economy suits some individuals due to the flexibility of hours
and jobs and the ability to supplement their income when needed. However, the lack of
basic insurance and rights such as sick pay makes these employees extremely
vulnerable if something happens to them. Quick, digital, and affordable packages will
be extremely useful for workers, and will also help grow the gig economy.
Is it market-changing?
No. Collective Benefits is not established enough to make this claim. But it is doing
something original in a key area of opportunity for insurers and has already raised
£3.3m. It has the potential to influence the market – provided it can grow consistently
and is not restricted by regulations.
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Concirrus leverages real-time data to improve risk assessment

Concirrus has developed an underwriting platform based on real-time behavioral
data that allows portfolio managers to more accurately assess risk compared to
traditional techniques in the insurance market. It currently provides analytics for
marine and automotive risks.
Is it original?
No. There has been an industry-wide move towards incorporating new data sources to
enable more accurate underwriting. Concirrus collects data from Internet of Things
devices to feed into its platform, but it is not the first company to do so.
Is it long-lasting?
Yes. Insurers will always look for new ways to underwrite more accurately in order to
improve underwriting ratios. Concirrus allows insurers to gain insights into their
portfolios in order to achieve this across two large lines of business: marine and
automotive. The company raised $20m at the beginning of 2020, which it will use to
expand its platform. This increases its total funding raised to $34.3m.
Is it operationally game-changing for the provider?
Yes. Concirrus’ platform will allow insurers to more accurately measure risk across their
marine and automotive insurance portfolio. The platform also actively monitors fleets
and provides notifications for risky events and non-compliance.
Will it significantly improve the user experience?
Yes. By using the Concirrus platform, insurers will be able to segment their portfolio risk
more accurately, allowing customers to receive fairer and more accurate premiums. This
will ensure policyholders receive premiums tailored to their specific risk profile.

Is it market-changing?
Yes. Connected devices will become the norm when underwriting risk as insurers seek to
paint a more complete picture of their customers. Those that do not use these data
sources will be left with the riskiest customers, which could deteriorate their
underwriting ratios over time.
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Acorns is a financial investment app that offers insurance

US-based financial investment app Acorns has teamed up with insurers to
expand the insurance services offered via its app. Through these partnerships
Acorns now acts as an aggregator, giving customers access to home, renters,
motor, life, and pet insurance. Customers can access the different insurance
products by taking a quick questionnaire; customers are then only shown
products and quotes that are relevant to their needs. As a financial incentive
Acorns gives customers $5 for every insurance quote they receive, although
these funds can only be used as an investment on its platform.
Is it original?
No. Many financial services apps have teamed up with insurers to integrate insurance
services within their platforms. However, typically these services do not offer financial
incentives for the actual process of receiving an insurance quote.
Is it long-lasting?
Yes. Customers are increasingly purchasing insurance through online channels that are
able to deliver improved convenience. Acorns customer will find its insurance product
offerings helpful, as the company delivers an easy-to-use mobile platform that allows
customers to instantly compare and purchase insurance products.
Is it operationally game-changing for the provider?
Yes. Despite not selling insurance directly, Acorns has established its own insurance
agency called Acorns Insurance Services LLC, which is licensed in 40 states. This
operationally changes the company’s business model and boosts its revenues, as Acorns
will receive fees from any insurance services it sells.
Will it significantly improve the user experience?
Yes. As Acorns’ platform focuses on saving and investment, the integration of insurance
services will deliver additional levels of financial protection. This in turn will provide
customers with greater risk management and protection of their financial assets.

Is it market-changing?
No. Many financial services apps, especially challenger banks, have integrated insurance
services into their platforms. The banking sector as a whole is also shifting by providing
insurance services through apps.
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Retail Banking

Money Advice Scotland utilizes Experian tool for debt advice
service

Money Advice Scotland has partnered with Experian to use the
latter’s Affordability Passport tool, which automatically retrieves data
relating to the user’s financial position. To decide what kind of help the user needs, the
service creates a credit report using the retrieved information via preliminary
assessments of income and expenditure. This can then help the charity identify any state
benefit entitlements and refer the user to the relevant debt advice provider much more
quickly. Experian has also partnered with other organizations including Dashly, which
uses the tool for its mortgage switching service.
Is it original?
No. The Insolvency Panel uses similar automatic information retrieval technology for debt
payment and budgeting information, while commercial organizations such as Monzo and
M&S Bank use open banking to make credit lending decisions.
Is it long-lasting?
Yes. The new process is considerably faster and more accurate than trying to manually
find physical, up-to-date documents. This should make it easier and cheaper for
individuals and banks to assess creditworthiness.
Is it operationally game-changing for the provider?
Yes. This process takes approximately five to 10 minutes, rather than the weeks or months
it traditionally took to obtain and process documents, allowing the charity to help many
more users.

Will it significantly improve the user experience?
Yes. The user will now be prepared for their first appointment with the relevant
information, rather than manually finding documents and requiring multiple sessions to
submit them. The user also gets a much more precise and current view of their finances.
Is it market-changing?
Yes. Although the debt advice service itself is unlikely to be market changing, the
automatic retrieval of information using an API is increasingly being used in financial
services. Credit startups such as Tully are already using similar credit decisioning and
automatic retrieval technology.
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Financial fraud tool launched to assess risk of data breaches

First developed to be used in courtroom cases, the Breach Clarity
tool employs machine learning to analyze publicly reported
breaches. It uses around 1,200 data points to produce a score out of 10.
The figure is created by looking at the seriousness of the information
provided, such as card numbers. This allows consumers and financial
firms to accurately see whether the breach poses a threat to them. The
tool can also recommend specific actions to users to help them protect
themselves. The tool is currently a free service, but the company plans
to launch a personalized commercial version.
Is it original?
No. Although Breach Clarity uses a more in-depth score, other firms such as SAS have
used machine learning to create fraud detection with multiple scores outlining the
severity of the case.
Is it long-lasting?
Yes. As data breaches become more commonplace and sophisticated, individuals and
companies will want to know how they might be affected and how to mitigate the
consequences.
Is it operationally game-changing for the provider?
No. The company is using a similar technique to produce its scorecard as competitors by
putting multiple sets of data through a machine learning algorithm.
Will it significantly improve the user experience?
Yes. Users will now be able to understand how badly they have been affected by a data
breach and will be able to rely on advice in order to know how to act on the situation.
Is it market-changing?
No. Analyzing and creating scores for data breaches will remain a niche offering, and is
unlikely to have a significant effect on the general financial and cybersecurity markets.
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Aion’s MoneyMax helps customers manage their money

Aion is a new subscription-based digital bank launched in
Belgium. Among its most innovative features is the AIpowered MoneyMax service, which helps customers grow
their money and identify savings on household bills and
online purchases. It does this by providing actionable
recommendations, such as suggesting relevant insurance
policies and prompting users to switch energy suppliers. Two
different subscription tiers are available, and the bank is
offering a free three-month trial for new members.
Is it original?
No. MoneyMax essentially offers the kind of personal financial management tools that
have been gaining popularity in recent years.
Is it long-lasting?
There is a trend within financial services towards the use of AI to produce better customer
outcomes. While early personal financial management tools were merely advisory, future
AI-based iterations such as MoneyMax are offering proactive decision-making capabilities
to customers.
Is it operationally game-changing for the provider?
No. MoneyMax will sit alongside Aion’s banking offering as a complementary feature.
However, it may prompt competitors to reassess their strategies around personal financial
management.
Will it significantly improve the user experience?
MoneyMax will help users save on their utility bills, find loans at lower interest rates, and
increase the value of their savings through an automated money saving and earning
platform. Combining all these features alongside financial advice will be hugely benefit for
consumers.
Is it market-changing?
This offering bolsters Aion’s proposition but is unlikely to have a significant impact upon
the market. Offering consumers proactive advice and simplifying their expense
management has become a hygiene factor for new digital-only banks.
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Wealth Management

Grab acquires Bento to expand into robo-advice space

Singapore-based ride-sharing service Grab acquired robo-advisor Bento in order to
provide retail wealth management and investment solutions to customers across
Southeast Asia. Bento will be rebranded as GrabInvest, and its first products will
initially be launched in Singapore in the first half of 2020. GrabInvest services will be
included within the Grab app, along with the firm’s other services. The fees it charges
have yet to be disclosed, but the company claims that it plans to offer a transparent fee
structure and low-cost model.
Is it original?
While Grab’s core business lies outside of the financial services industry, GrabInvest will not
be original. Singapore is home to a number of robo-advisor services, with players such as
StashAway and Smartly already competing for assets under management.
Is it long-lasting?
Aside from Singapore, Grab’s ride-sharing service already has a presence and wellestablished brand image in Malaysia, Thailand, the Philippines, Indonesia, Vietnam,
Cambodia, and Myanmar. This as well as a low-cost business model focused on transparent
fees will help Grab build a client base in the investment space. Our data shows that the two
most important reasons why consumers in Asia Pacific select their financial services
provider are fair fees and charges and a reputation for being a stable brand.
Is it operationally game-changing for the provider?
As a ride-sharing service, the financial services space is unchartered territory for Grab, and
as such will be operationally game-changing. However, GrabInvest will prove a natural addon for its neobank in Singapore, which is being developed in conjunction with Singtel.
Will it significantly improve the user experience?
The integration of GrabInvest into the Grab app provides an additional level of convenience
for users. But given that time savings will be marginal, so too will the effect on user
experience.
Is it market-changing?
As the top mobility app in Singapore and the wider Southeast Asia region, Grab has an
extensive potential user base. Coupled with its developing neobank, this could have a large
impact on the uptake of automated investment services across the ASEAN region.
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Charles Schwab launches Intelligent Income solution

Charles Schwab has launched Intelligent Income, a digital service that helps
retirees manage their income. The service is available at no additional charge
as part of the firm’s automated investment service, Schwab Intelligent
Portfolios. It advises users on much to withdraw, how to invest based on
individual goals and time horizons, and how to withdraw from a combination
of taxable, non-taxable, and Roth (tax-advantaged retirement savings)
accounts in a tax-efficient way. It also enables clients to view their portfolio,
recurring withdrawals, and the probability of meeting their goals.
Is it original?
Tax harvesting and pension and account aggregation are not new concepts. For example,
in the US LifeYield looks at an entire household’s assets to ensure withdrawals are made in
a way that maximizes value for the client during their drawdown phase.
Is it long-lasting?
Retirement planning is an increasingly hot topic in the US. Our data shows that retirement
and accepting a pension are the single most important reasons to seek financial advice.
Tools that advise users on how to save for their retirement or manage their income stream
more effectively are highly sought after and are here to stay.
Is it operationally game-changing for the provider?
Available to subscribers only, the tool is an addition to Charles Schwab’s automated
investment service. As such it is not operationally game-changing for the provider.
Will it significantly improve the user experience?
Next to property, pension savings tend to be investors’ greatest assets, meaning they offer
the potential for the highest savings. The addition of Intelligent Income thus has the
potential to significantly improve the user experience.
Is it market-changing?
While the tool allows investors to manage their retirement income more effectively, the
effect on the US’s wider pension market will be marginal given its sheer size.
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InvestCloud launches scalable digital personalization app

InvestCloud, a platform for the development of digital financial solutions, has
launched PersonaTech, an app designed to create personal digital experiences
for wealth management clients. It allows advisors to segment their client base
against a variety of criteria, such as financial knowledge, digital savviness, and
appetite to set life goals (in addition to standard segmentation criteria such as
age or level of wealth). Based on the profile created the platform is then able to
process articles, news, and videos on a daily basis, tag each item, and route
appropriate content to the client portal, providing advisors’ clients with a more
tailored user experience.
Is it original?
Providing a more targeted user experience through segmentation is not a new concept.
However, digitizing the process, extending the segmentation criteria, and automatically
pushing relevant information to an advisor’s clients can be classed as an innovation.
Is it long-lasting?
As cost pressures are rising, new ways to enhance advisor productivity and overall
efficiency are critical. In addition, being able to set oneself apart in an increasingly
crowded wealth market is becoming more important. Both of these factors point to
PersonaTech achieving longevity.
Is it operationally game-changing for the provider?
PersonaTech is part of InvestCloud’s library of 300+ digital financial apps, and as such
will not be operationally game changing for the provider.
Will it significantly improve the user experience?
The app improves the advisor as well as the investor experience. Advisors are able to
service customers more effectively, and hence benefit from increased retention rates.
Meanwhile, investors benefit from personalized content more suited to their current
requirements.
Is it market-changing?
This is simply one of many time- and cost-saving apps leveraging technology in the
financial services space. It will not permanently alter the wealth management market.
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Appendix

Definition of parameters
Is it original?
Is the innovation significantly different to other products or services already on the
market?
Is it long-lasting?
How much longevity will the innovation have? Is the innovation more than a novelty
that will only be of transient appeal to consumers? Is it sustainable for providers in
the long run, with respect to the cost and complexity of provision?
Is it operationally game-changing for the provider?
How much impact will the innovation have on providers with respect to cost, speed,
and efficiency of provision? Will it reduce barriers to entry or open up new revenue
streams?
Will it significantly improve the user experience?
How much impact will the innovation have on consumers with respect to speed, ease
of use, and cost or price? Will it enhance or add value to their experience, or will it
lead to improved outcomes for consumers?
Is it market-changing?
How much overall impact will this innovation have across all market participants,
both providers and end users?
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Ask the analyst
For further information, the Financial Services team can be contacted at
clientservices.fs@globaldata.com.

February 2020

